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Short Abstract 
This deliverable describes the DIGICOR promotion strategy to be 
followed by all project partners throughout the project life time. The 
strategy will layout the guidelines for promoting project in a coherent 
way along with the use of appropriate promotion material – also 
identified in this deliverable. 
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Executive Summary 

To achieve a broad impact of DIGICOR project, it is essential to draw a coherent and 
comprehensive strategy for promotion of the project and its outcomes among the target 
audience. This deliverable defines DIGICOR promotion strategy that provides guidelines to 
project partners about carrying out the project promotion activities in a coherent manner, 
identifying different target groups for promotion activities, using different channels to 
carryout promotion activities and making use of different material to carryout promotion 
activities. It is important to clarify that the target audience of the promotion strategy are  
DIGICOR project partners – however the target audience of the promotion activities are the 
potential users of DIGICOR platform. As leader of WP8 (Exploitation and Dissemination), 
ICE will lead the definition of the promotion strategy, with collaborations and contribution 
from all project partners. ICE will also monitor the implementation of the promotion activities 
both at project and partner level in order to support the project level exploitation and 
dissemination activities. 
In addition to the promotion strategy, this deliverable provides a list of promotion material 
that is made available (or will be made available) to the project partners by the Work 
Package leader. This is not the final list, as further promotion material can be added to the 
mix, during the project lifetime.  
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1 Introduction 

DIGICOR project will provide an open platform, tools and services that allow European 
companies to create and operate collaborative networks across the value chain. The project 
will develop novel alliances and management concepts and implement a collaboration 
platform and related tools for setup and co-ordination of the partnership networks. In 
particular the project addresses the integration of non-traditional, small but innovative 
companies or service providers into large OEMs complex supply chain. The project will 
significantly reduce the burden to setup production networks and relationships between and 
Service Providers. It will reduce the time to jointly respond to business opportunities and to 
enter supply chains of large manufacturers and will simplify the management, control and 
execution of production and logistics.  

1.1 DIGICOR Project Overview 

DIGICOR project aims to support collaboration between manufacturing companies in 
production networks through communication and support across the value chain. The 
solution is based on an open platform, integrating tools and services and implementing case 
specific governance rules and procedures for partnership working, knowledge protection 
and security. The open platform will provide services, creating a market place for the 
partners to aid planning and control of production as well as cooperation with regards to 
logistics and risk management.  It will be open to third parties to add services for advanced 
analytics, simulation or optimization etc. The platform will provide seamless connectivity to 
automation solutions, smart objectives and real-time data sources (IoT). 
In more detail, DIGICOR project has the following top-level objectives: 
Objective 1: To develop governance rules and procedures for the collaboration in 
production networks and to develop a model for knowledge protection within collaborative 
development and production in ad-hoc collaborations and SME/Service Provider clusters. 
Objective 2: To develop an open ICT platform and tools and services to support the 
management and control of partnerships working through alliances and networks. The 
platform shall provide basic services for security, safety, governance and knowledge 
protection, with seamless access to automation systems and smart objects in the IoT by 
vertical integration via interfaces. The platform shall host additional tools and services 
provided by third parties, e.g. for planning and optimization. DIGICOR will develop a set of 
reference implementations for those tools and services used for the distributed planning & 
scheduling of the operations in a production network and supply chain together with the risk 
management. A market place for ad-hoc setup of collaborations will also be implemented.  
Objective 3: To develop and detail business models for operation, further maintenance and 
development of the collaboration platform and the tools and services. To define the role of 
third parties and service providers operating the platform or specific tools, as well as the role 
and approach for payment options for the collaboration partners (SME, industrial clusters / 
associations) and OEMs, will be clarified and different models have to be discussed with 
end-users and interested parties along the project. Reference models for the involved 
DIGICOR partners’ in particular the SME clusters’ in Hamburg and Wales will be utilized to 
implement and demonstrate the platform’s use as part of the exploitation. 
Objective 4: To demonstrate alongside industrial use cases how the open collaboration 
platform enables a more efficient and speedy setup and operation within production 
networks and the supply chain of large companies. To validate the technical, operational 
and economic performance of the DIGICOR solution and to provide end-user training. The 
DIGICOR solution will be implemented and validated by three industrial use cases…. 
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 an ad-hoc collaboration within the aviation sector between Airbus and a local high-
tech SME. 

 the collaboration within the Wales industrial cluster between manufactures and 
SME’s from automotive, electronics and aerospace sectors. 

 and the integration of automated systems into the platform for real-time data provision 
to the platform enabled collaboration tools. 

Objective 5: To exploit and disseminate the DIGICOR results to scientific and industrial 
organisations and where relevant to standardisation bodies. The exploitation of the platform 
will be supported by early and continuous involvement of end-users and third party tools and 
service providers. Therefore, the project shall establish a community of interest to include 
requirements and capture feedback at all stages of the project. These activities will include 
the strong cooperation with other EC initiatives and projects in the domain. 
.  

1.2 Deliverable Purpose and Scope 

The purpose of this document “D8.4.2”, is to promote DIGICOR results to the relevant target 
groups including SME’s, service providers, scientific and industrial organisations and 
standardisation bodies. In order to achieve a wider impact throughout the DIGICOR project, 
a wide spectrum of promotion activities should be defined to help support the project and 
partner level dissemination and exploitation activities. Therefore, the project shall establish 
a comprehensive promotion strategy to enable and guide the project partners to promote 
the project, giving expected outcomes among target user groups to assist in raising 
awareness of the project among relevant scientific and industrial communities. 

 Promotion Strategy: This deliverable defines a broad promotion strategy that shall 
provide necessary coherence among promotion and awareness raising campaigns run 
by all DIGICOR partners’. The strategy will identify the target groups, relevant activities, 
channels and material that can be used by DIGICOR partners’ during the lifetime of the 
project to achieve the desired impact and reach a broader audience on both national and 
international levels.  

 Promotion Material: This deliverable defines the nature and use of project promotional 
materials to be used for the marketing of DIGICOR, concluding with a list of actual 
results to date which will be expanded upon over time. 
 

Hence, the purpose of this document is to provide a comprehensive project promotion 
strategy and material including the highlighting of targeted groups and communities, 
defining internal dissemination guidelines and procedures, supporting collaborative efforts 
and community building activities between DIGICOR and other related initiatives, projects, 
and organizations.  The promotion strategy places emphasis on the importance of promoting 
industrial awareness and providing a list of potential awareness raising targets 
(marketing material, venues, journals, press, and mass media sources) relevant to the work 
performed in the project as well as the interaction with projects within the Factory of the 
Future (FOF) domain. 
With the promotion strategy, the aim is to inform and inspire other researchers and 
potential users of DIGICOR platform about the project results. DIGICOR wants to establish 
feedback loops and involve potential users, early adopters and technology providers right 
from the beginning of the project. The project wants to teach young academics and 
researchers about the projects insights on the factories of the future and provide them with 
a basis for further research in this domain.  It wants to contribute to other projects with the 
goal of building networks and showing that DIGICORs platform is easy to integrate and 
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useable. In this respect, with the help of this promotion strategy, DIGICOR wants to share 
the relevance of the developed concepts and convince users to utilize the platform. Finally, 
the promotion material will serve as instruments to achieve the above. 

1.3 Target Audience 

Whilst the target audience of this document is largely internal to the project, the real target 
of the promotion strategy and material are SME manufacturing suppliers and service 
providers or SME clusters who require a platform to service large manufacturing OEM. Other 
target audiences would be the wider scientific forums, software developers, industrial and 
general audience who can be perceived as DIGICOR stakeholders and who it is hoped will 
take an interest in the project. 
 

Target Audience Key Activity Interests in DIGICOR 

Platform developer. Development, maintenance 
the middleware software.  

Software applications for 
use in DIGICOR platform, 
specific adaptations of 
DIGICOR interfaces or to 
other platforms. 

Tools and services 
developer. 

Development of specific 
tools or services to be 
added to the platform. 

Specialised tools or 
services for planning, risk 
management, simulation 
etc. using the DIGICOR 
platform as host. 

Platform operator  Service provider hosting the 
platform for a dedicated 
industrial region, cluster or 
branch. 

DIGICOR platform with 
associated tools and 
services. 

Platform end-user Companies (e.g. SME, 
Service Providers, OEM, 
large manufacturer) 
connecting to the platform 
to place orders (request for 
proposals) or offers or 
assist with collaboration to 
create a joint offer. 

DIGICOR platform will 
enable them to enter new 
markets with larger and 
more lucrative customers 
increasing their business 
wealth, knowledge and 
strength within the market 
place. Partnership working 
will lead to new 
opportunities. The platform 
will act as a Marketing Tool 
assisting recognition of 
smaller SMEs and Service 
Providers within a larger 
playing field. 

 

1.4 Deliverable Context 

This document is one of the cornerstones for achieving the project results. Its relationship 
to other documents is as follows: 

 Consortium Agreement (CA): Deals with legal aspects between partners. 
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 Description of Action (DOA): Provide the foundation for the actual concept of DIGICOR. 
And the work plan to be followed by all partners in the project.  

1.5 Document Structure 

This deliverable is broken down into the following sections: 
 

 Section 1: Introduction: An introduction to this deliverable including a general overview 
of the project, and outlines the purpose, scope, context, status, and target audience. 

 Section 2: Promotion Strategy: Defines the base promotion strategy for the overall 
project to streamline the promotion activities of all project partners’ and make them aware 
of the different target groups, channels and promotion means that are relevant to the 
project and its outcomes. 

 Section 3: Promotion Material Promotional merchandise is used globally to promote 
brands, products, and corporate identity. They are also used as giveaways at events, 
such as exhibitions and product launches 

1.6 Document Status  

This document is listed in the Description of Action as “Public” since it provides information 
for project partners’ and those outside the project about the planned promotion activities. 
For example, other FoF projects can collaborate with DIGICOR by aligning their promotion 
activities and taking advantage of the channels used/offered by DIGICOR. 

1.7 Document Dependencies  

N/A 

1.8 Glossary and Abbreviations  

N/A 

1.9 External Annexes and Supporting Documents 

N/A 
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2 Promotion Strategy 

In short, “to promote and raise awareness of DIGICOR” means “spread the correct message 
and engage with the correct audience in an effective way”.  However, defining an effective 
promotion strategy involves addressing the following questions: 
 
Strategic 

 What phases of promotion are there? See section 2.1 

 What is the purpose and nature of promotion? See section 2.2 

 Who is responsible?  See section 2.3 

 What are the promotion targets?  See section 2.4 

 Who are the target users?  See section 2.5 
 

Tactical 

 Where should the promotion take place?  See section 2.6 

 What materials should be used?  See section 2.7 

 What promotion material is available? See section 3 
 

2.1 Phases 

All promotion activities should be planned. Regarding the project milestones and the 
expected outcomes, DIGICOR Promotion Strategy will be based on a three phase model 
which is shown in the figure below. Take note that phases are overlapping and partially 
parallel and many activities fall across the boundaries – for example inter-project activity 
sharing may only come after some activity for promotion and awareness building is able to 
get the attraction. 
 

 

Figure 1. DIGICOR Promotion Phases 

2.1.1 Phase 1: Advise, Educate and Inspire  

This phase will concentrate on communicating the project objectives, concepts and 
specifications as well as research findings. Furthermore, the participants (early adopters, 
technology personnel etc.) of the intended communities should be invited, inspired to 
participate in the design of the DIGICOR platform and/or provide their feedback. 
To achieve these goals, user interaction sessions are organized through SME cluster 
partners. Such sessions not only help in getting the key design ideas and functional 
expectations from the potential users of the DIGICOR platform, they also serve as promotion 
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and awareness raising opportunities. Moreover, communication channels like press 
releases, newsletters, the project website, and conference or workshop participations are to 
be used.  In addition to blogs, social networks like Twitter, Facebook will be examined to 
spread information about DIGICOR. Attendance and communication with bodies who can 
initiate introductions to SMEs and Service Providers will be paramount e.g. project partners 
HAW (Germany) and SME Cluster (UK) as well as external contacts such as The 
Manufacturing Institute (UK), The Business Growth Hub (UK), Chamber of Commerce, UK 
Global Compact Network, etc. 
 
The provision of teaching material based on DIGICOR concepts and findings is beneficial 
for the usage in courses to inspire students. They can, for example, be attracted as test 
users, as a potential source for feedback, or motivated for further research in this area, e.g. 
in the context of these or lab exercises. This can be realized through academic partners in 
DIGICOR such as UNIMAN and CTU. A cross fertilisation of PhD resources across 
DIGICOR partners’ can facilitate the communication of new ideas and concepts as well as 
the establishment of new networks between young researchers. 
 
The “advice, educate and inspire “- phase extends over the whole project lifetime. Thus, the 
promotion and awareness raising efforts will be focused on proclamation of project goals, 
concepts and research findings among researchers, students, and target users, as well as 
catching potential early adopters and end users. 

2.1.2 Phase 2: Inclusion and Contribute  

The second promotion and awareness raising phase aims to gather feedback from users 
and to establish cooperation and collaboration with other projects. By organizing DIGICOR 
Events/Workshops the project will be able to have direct dialogue with SMEs and Service 
Providers with regards to what they perceived DIGICOR to be and how they could see it 
assisting their business. Similarly the project will contribute its ideas where relevant to other 
activities/projects which may have some similarity to DIGICOR. 
 
There will be preparations of the “inclusion and contribute” phase during the first year (e.g. 
awareness of the project to SMEs, Service Providers and other FoF projects) but primarily 
the real activity will start as the first results are available and the technical direction of the 
project is clear.  These activities will continue until the end of the project.  The promotion 
and awareness raising efforts will be focused on providing use cases, samples and feedback 
channels. The exploitation and dissemination of the platform shall be supported by early and 
continuous involvement of end-users and third party tools and service providers. Therefore, 
the project shall establish a community of interest to include requirements and capture 
feedback in all stages along the project. These activities will include the strong cooperation 
with other EC initiatives and projects in the domain. 

2.1.3 Phase 3: Sharing and Convincing  

The third phase will focus on the sharing of achieved results and the convincing of industrial 
end users to use the DIGICOR platform. The main activity in this phase is orientated as 
follows: 

 User Orientated: Interaction from the project use-case partners on their scenarios and 
the way in which DIGICOR helped facilitate them. 

 Technical Orientated: Promotion of project results among early adopters and target 
user groups. 
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These activities take place at various events and by providing marketing materials on the 
website. The “Share and Convince” phase is performed in the last half year of the project. 
The success of these promotion efforts depends on stable results of the project. 

2.2 Purpose and Nature of Promotion Activities 

The project promotion strategy is considering several communities (user, SMEs, SME 
clusters, service providers, academic and industrial), when promoting the visibility, quality 
and adoption of the project results. 

 Visibility - Public articles and various media platforms should provide progressive 
reports on the projects approach and expected results; news related to the project should 
be broadcast among several targeted communities in order to promote the awareness 
of the project successes. DIGICOR will improve the visibility and exposure of the project 
results via presentations, demos, participation in workshops, engagement in 
conferences, organisation of workshops and moderation of discussions forums. 

 Quality - Significant effort has and will be invested in surveying potential high calibre 
academic and industrial events. Adequate participation numbers, repute of participants, 
paper acceptance rates, respectable acceptance rates at important symposiums and 
assemblies will evidence the high quality research results of the project.  On the 
collaboration side, DIGICOR targets to participate in different events such as FOF, 
FInES, I4MS, ETPs (NESSI) and foster exchange with other EU research projects (e.g. 
CREMA, VF-OS in FOF cluster). Such collaborations can also be extended further with 
respect to a non-research domain (e.g. open source projects), European standardization 
bodies (e.g. CEN), EU user groups, with third parties (e.g. research organizations, public 
administrations, commercial organizations, non-profit organizations), etc. 

 Adoption - The most challenging aspect of the DIGICOR promotion strategy is 
promoting the adoption of the platform and technologies developed by the consortium. 
All consortium members allocate resources towards encouraging members of related 
communities and projects to become familiar with the tools and methodologies 
developed. Also to be considered is the provision of a comprehensive list of trade shows 
and exhibition events where the project should participate in order to provide external 
community members the opportunity of applying the results to other scenarios and 
problem sets to further evaluate and ensure their practical adoption. 

 
To provide a foundation for this three-phase strategy, project members also take part in 
several active working groups and communities to establish networks between 
interdisciplinary SMEs, service providers, research institutes and OEMs, allowing for the 
awareness of project results across the broad range of both scientific and non-scientific 
fields of expertise. 
In this way, the promotion strategy addresses not only the promotion of project results or 
expertise of parties involved, but also the creation of links between the project and industry 
where the project’s results may be applied. 

2.3 Responsibility of Promotion Strategy and Activities 

 
ICE is leader and responsible for WP8 (Exploitation and Dissemination), the aim of this work 
package is to disseminate and exploit the DIGICOR outcomes in order to deliver the 
expected impact. In this respect, this work package defines the dissemination, exploitation, 
collaboration and impact booster strategies to guide relevant activities (e.g. dissemination, 
promotion, standardization etc.), interacting with relevant stakeholders (industrial 
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forums/associations, researchers, technology developers etc.), and collaborating with 
relevant initiatives (EU project, FInES cluster, EFFRA, BDVA etc.).  

  In this way, ICE is responsible for defining an effective strategy for achieving impact through 
promotion, dissemination and exploitation of the project results. However, since all partners 
are involved in WP8 with adequate effort and as it is in the interest of all partners to achieve 
a broad impact of the project, all partners will implement the promotion strategy and perform 
prescribed actions. ICE will lead most of the project level promotion activities, leaving 
partners to carry out specific activities in their respective regions and communities/networks. 

In conclusion: 

 ICE will define the promotion strategy and lead project level promotion activities. 

 Individual partners will contribute towards the strategy definition, perform promotion 
activities (for the overall project and their technical developments) among their 
networks/regions. 

 ICE will monitor on-going promotion activities and will have the final say in which kind of 
dissemination activities should be carried out, to ensure consistent and high quality 
promotion. 

 ICE will oversee the distribution of resources and partners’ contributions towards project 
promotion and align them with the project level exploitation and dissemination activities. 

2.4 What are the Promotion Targets? 

 

Targets KPIs 

Make DIGICOR (functionality, services) 
known among current FoF projects. 

Participation in FoF Cluster, I4MS and 
Connected Factories CSA meetings. 
Ensure participation of concurrent FoF 
projects to all DIGICOR events.  

Raise the awareness of DIGICOR amongst 
all the different stakeholders in the 
production value chain. 

All partners to publish a press release about 
DIGICOR in their local media.  

200 visits to DIGICOR website and social 
media outlets per year of the project 

Raise awareness of DIGICOR amongst 
manufacturing SMEs and Service 
Companies. 

Newsletter posted to over 100 SMEs and 
service provider contacts. 

Total number of SME participants in 
DIGICOR events to exceed 50. 

Raise awareness of DIGICOR amongst 
manufacturing SMEs and Service 
Companies. 

Produce a White Paper to promote the 
DIGICOR project. Highlighting selected 
facts and logical arguments to raise 
favorable awareness to assist in the 
generation of a business case and to inform 
and persuade prospective customers 
(SMEs, service providers, partners, 
journalists, analysts or investors). 

Organisation of two industrial events 
collocated with well-known industrial 
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exhibitions/fairs to promote DIGICOR 
project in relevant market segement. 

Make DIGICOR (functionality, services) 
known among current the Artemis Event 
(AMS) in May 2017. 

Participation in the Artemis Event. Invitation 
to the partners involved in Artemis to attend 
and circulate DIGICOR events and news to 
relevant bodies.  

 

2.5 Who are the Target Users? 

The target users for the DIGICOR Promotion Strategy are the project partners who will 
implement the guidelines and material provided in this deliverable to help achieve a broad 
impact for the project. The target audience of the Promotion Activities are the people and/or 
organizations that DIGICOR wants to reach.  
To help the project partners’ in implementing the promotion strategy, the target audience of 
the DIGICOR promotion activities are classified under different topics: 

 Internal audience who are clearly identified as people who work in the same 
organizations that are executing the promotion activities but who are not directly involved 
in the execution of the project, e.g. marketing, sales, management. 

 Scientific audience who be organizations that are more interested on the development 
processes undertaken within the DIGICOR project and the scientific outcomes rather 
than the industrial benefits, e.g. Cluster organizations like FOF or other research 
communities. 

 Technical audience who are typically other ICT players who have an interest in 
DIGICOR for such things as Supply Chain, Coordination, Collaboration etc. These 
people can be influenced by DIGICOR’s direction and whose adoption of DIGICOR 
technology/concepts can facilitate the adoption of digitalised solutions in their core 
production or logistic operations. 

 Industrial audience who can be seen as complementary to the previous group (e.g. 
manufacturing SMEs and service providers). The main interest of this group lies with the 
practical adoption of the DIGICOR platform to achieve better results in their core 
business activities. 

 Cluster audience: who be the service providers to the technical and industrial audience. 
The main interest of this group is in the adoptability and sustainability of the DIGICOR 
platform, which they can provide as a service to their members/partners. 

 General audience including the above but other stakeholders who may be interested in 
the project activity and results. 

2.6 What are the Promotion Channels? 

The execution of the different promotion activities should be carried out depending on the 
target user to approach.  Having that in mind, the DIGICOR project proposes some locations 
where to approach the different stakeholders: 
 

Target user Channels 

Internal  • Ad-hoc meetings 
• Informal meetings 
• Newsletter 
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• Social media (both DIGICOR and internal 
channels) 

• Website 

Scientific  • Scientific conferences and workshops 
• Academic oriented media, like journals or other 

publications 
• Academic forums 
• Newsletter 

Technical  • Website 
• Social media  
• Developers Forums / Open source 

Industrial  • Trade fairs 
• Industrial events 
• Industrial workshops 
• Industrial oriented media 
• Marketing material 

Cluster • Same as Industrial locations 

General • Project website 
• Newsletter 
• Marketing Material 

2.7 Which Materials Should be Used? 

The next important element in the promotion strategy is about making relevant materials 
available for use in the promotion activities. The promotion material can be usually seen as 
printed material but should also include personal meetings and information through the 
project website and social media. 
Printed Material: Printed material has its advantages as it can be distributed to audiences 
using different channels. Examples of such material include banners, brochures, newsletters 
and leaflets. Such material can be offered to target audiences in meetings, conferences and 
exhibitions – including those organised by third parties. In the scientific context, posters and 
presentations with digital publications in conference proceedings are commonly produced 
to describe individual strands of research at specialist conferences and meetings. However, 
banners and posters of a more generic nature can be used to introduce complete projects 
and networks to the wider world. In addition to displays at industrial exhibitions and public 
meetings, they can be supplied to universities and schools with a view to simulating student 
interest. The aim should be to provide an eye-catching and thought-provoking presentation 
and should include contact or website details giving ready access to further information. 

Digital Material: Digital marketing is an umbrella term for the marketing of products or 

services using digital technologies, mainly on the Internet, but also including mobile phones, 

display advertising, and any other digital medium. Digital media is so pervasive that 

consumers have access to information any time and any place they want it. Digital media is 

an ever-growing source of entertainment, news, shopping and social interaction, and 

consumers are now exposed not just to what your company says about your brand, but what 

the media, friends, relatives, peers, etc., are saying as well. And they are more likely to 

believe them than you. People want brands they can trust, companies that know them, 

communications that are personalized and relevant, and offers tailored to their needs and 

preferences. A strategy that is linked into the effectiveness of digital marketing material is 

content marketing. Content marketing can be briefly described as "delivering the content 

that your audience is seeking in the places that they are searching for it", for example 
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DIGICOR will be a platform that enables SMEs to supply larger manufacturers without the 

need for large tender documents, currently these smaller companies may seek tendering 

opportunities and therefore DIGICOR would do well to target those SMEs who are driven to 

tendering opportunities on the internet.  Email is an effective strategy when it comes to digital 

material as it is another way to build a long-term relationship. ICE and other DIGICOR 

Partners have contacts that they will be able to attract to raise awareness of DIGICOR by 

hosting their own email campaigns. 
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3 Promotion Material 

The promotion material made available to support promotion strategy in DIGICOR is described below: 

Promotion Material Purpose Use and Target 
Audience 

Availability Status 

Vertical Banners To provide a concise 
overview of the project 
and key project 
outcomes in a portable 
printed medium 

Vertical banners can be 
used in conference, 
events (industrial and 
academic) and meetings 
to raise awareness 
about the project and 
promote specific topics 
(key concepts, 
innovative approaches, 
business proposition)  

2 vertical banners have 
been designed and 
made available to 
project partners through 
the project document 
management system – 
See Annex 1 

Website To provide a connected 
group of pages on the 
World Wide Web, 
maintained by ICE and 
devoted to promoting 
the project. 

Raise awareness and 
promote the project 
worldwide.  

http://digicor-project.eu/ 
The website has been 
designed– See Annex 2 

Newsletter To produce a written 
report and analysis of 
the news with regards to 
the project,  

Providing updates 
forecasts, directed at 
industrial and 
academics  

To be done 

Marketing Material  To design Marketing 
Material that will 
promote the project 
among different types of 
audience (technical, 
business etc.) effectively 
with lasting effect. 

Provide a useful 
branded item that will 
not only promote the 
brand of DIGICOR but 
that will be used daily to 
keep the project current 
and in the thoughts of its 
target audience. 

See Annex 3 

Social Media Social media is the 
collective of online 
communications 
channels dedicated to 
community-based input, 
interaction, content-
sharing and 
collaboration. 

Raise awareness and 
promote the project 
worldwide. The target to 
get relevant audiences 
talking about DIGICOR 
and helping to raise and 
promote. 

Facebook, Twitter 
See Annex 4 

http://digicor-project.eu/
http://www.dictionary.com/browse/news
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Annex 1: Vertical Banners 

Two vertical banners have been designed to promote the project during meetings, 
workshops and industrial events. The banners highlight the key-value promotions of the 
project – to make them interesting for a variety of audience. At over 6 feet tall and over 3 
feet wide, the vertical banners are able to attract a lot of attention. They have been designed 
in a way to complement each other and highlight different aspects of the project. The source 
images/files of vertical banners are available to all partners to print and use. 
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Annex 2: Website 

Website is the most popular medium for global marketing and promotion. DIGICOR website 
has been set up from the very first day of the project. It provides the readers necessary 
background information of DIGICOR project, the details of project structure as well as links 
to partner websites.  

 

Annex 3: Marketing Material 

A variety of marketing material is planned in DIGICOR. As the first instance, branded pens 
have been produced and are available to DIGICOR partners (through WP8 leader) for 
distribution in events/workshops. 
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Annex 4: Social Media 

Social media is increasingly been used for promotion and engagement activities. To take 
advantate of this promotion channel, DIGICOR has setup an account on Twitter and 
Facebook. Activity on these two accounts has already been registered. All partners can use 
the these channels to promote the project and their own related. Activities.  
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